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Abstract

This study explores the willingness to pay (WTP) among Thai Generation Z tourists who have
previously participated in short-term volunteer tourism activities, which are considered a form of
recreational tourism. The research aims to identify the average amount this group is willing to contribute

and to examine the key factors influencing their payment decisions. A quantitative approach was
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employed, collecting data from 385 respondents by an online questionnaire. The study utilized
descriptive statistics, the bidding game technique, and multiple regression analysis to interpret the data.
The findings revealed that 41.77% of participants were willing to pay a maximum of 175 baht, with the
average WTP calculated at 146.92 baht. Among the variables examined, gender and net income were
found to have a statistically significant influence. Especially, male respondents demonstrated a higher
WTP, while those with higher income levels tended to indicate a lower WTP. However, the regression
model accounted for only 1.8% of the variance, suggesting that deeper psychological, value-based, or
experiential factors may play a more prominent role in shaping decisions.

The study provides valuable insights for tourism developers and policymakers in designing
appropriately priced volunteer tourism experiences that appeal to Generation Z, aligning with Thailand’s

broader goals for sustainable tourism development.

Keywords: Willingness to Pay, Generation Z Tourists, Recreational Tourism, Volunteer Tourism,

Sustainable Tourism
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Personal Factors
1. Gender
2. Age Willingness to Pay of Generation
3. Marital Status Z Tourists for Participating in
—
4. Number of Family Members Volunteer-Based Recreational
5. Educational Level Tourism Activities
6. Occupation
7. Monthly Income
Source: Kotler (2003)

Figure 1. Conceptual Framework of the Study
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Table 1. Model Summary

Model R R Square  Adjusted R Square  Std. Error of the Estimate Durbin-Watson

1 .181 .033 .018 1.87 1.736
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Table 2. Hypothesis testing results in the regression equation between independent and dependent

variables

Model Sum of Squares df Mean Square F p
Regression 44.758 6 7.460 2.144 .048*
Residual 1314.915 378 3.479
Total 1359.673 384
*p<.05
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Table 3. Multiple Regression Analysis

Coefficients®

Unstandardized Standardized T p Collinearity
Model Coefficients Coefficients Statistics

B Std. Error Beta Tolerance  VIF

(Constant) 3.288 .680 4.833 .000
Sex -.332 126 -134 -2.622 .009* 977 1.024
Age -.167 .206 -.042 -.809 419 937 1.067
1 Family -.009 A7 -.003 -.054 .957 994 1.006
Studyplan .153 192 .040 797 426 996 1.004
Extracurricular -.062 201 -.016 -.310 057 .942 1.061
Netincome -4.817 .000 -.123 -2.405 017* .984 1.016

*0<.05
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