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Abstract

This research aimed to study the potential and context of community-based accommodation
businesses operated by ethnic communities in Sisaket Province, explore the accommmodation preferences
of Thai tourists visiting the province, and develop a sustainable and innovative prototype of community-
based accommodation that reflects the new-normal lifestyle of the four Tai ethnic groups in Sisaket, based
on the Bio-Circular-Green (BCG) Economy Model. The study employed a mixed-methods research design.
The qualitative phase involved in-depth interviews with 29 key informants, including local leaders, homestay
entrepreneurs, and tourism officers. Data were analyzed using content analysis and network mapping.
The quantitative phase consisted of a survey of 400 tourists, selected through purposive and accidental
sampling techniques, with data analyzed using descriptive statistics and multiple regression analysis.
The findings reveal that the community possesses rich cultural capital and potential for innovative well-
being-based accommodations. The proposed model integrates ethnic identity, creative tourism, and
wellness innovation, aiming to strengthen local competitiveness in a sustainable manner. The model was

validated by three experts and is recommended for application in similar cultural tourism communities.

Keywords: Community-based accommodation, Four ethnic groups of Thai Sisaket, Innovation, Well-being,

Creative tourism.
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Table 1. The Potential and Developmental Context of Ethnic Community-Based Accommodation among

the Four Tai Groups in Sisaket.

Ethnicity Thai
Tourist Service Delivery Tourist Reception Management
Community-Based Homestay
Attractiveness Potential Capacity Capacity
Accommodation Standards
- Tourism
Community
- Wat Phra That - Homestay - Homestay - Homestay
Ban Wan, Mueang Suphannahong Accommodation Accommodation Group Certified in
Sisaket District - - Ancient Market | - Village Store - Local Learning Base | - Occupational 2019 under
Lao Ethnic Group - Weaving - Tourist Service - Religious and Group official
Community - Basketry Center Cultural Tourism - Local Youth standards
- Traditional Activities Guide Group
Dessert Making
- Tourism
Ban Phon Kho, - Saew Weaving
Community
Mueang Sisaket Learning Activity by
- Wat Ban Phon - Village Store Currently
District - Yer the Yer Ethnic Group
Kho not certified
Ethnic Group - Village Store
- Saew Cloth
Community
Weaving
- Tourism
- Homestay
Community - Homestay Certified in
Ban Duan Yai, - Homestay Accommodation
- Phra That Si Group 2019 and
Wang Hin District - Accommodation - Community-Based
Nakhon Duan Yai - Occupational 2025 under
Suay Ethnic Group - Village Store Tourism Learning Base
- Phraya Group official
Community - Village Store
Kraipakdi standards
Monument
- Tourism
Community
Ban Phumsarol, -Khao Phra - Homestay
- Homestay Certified in
Kantharalak Wihan National Accommodation - Homestay
Accommodation 2021 under
District - Khmer Park - Community-Based Group
- Village Store official
Ethnic Group - Tham Khun Si Tourism Learning Base
standards
Community Waterfall
- Prasat Don
Tuan
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Table 2. Thai Tourists” Preferences for Upgrading and Developing Community-Based Accommodation in the

New Normal Era.

Guidelines for Upgrading and Developing Community-Based

Accommodation Businesses in the New Normal Era Mean > Result
1. Physical Potential of the Accommodation
1.1 The accommodation features guest rooms and indoor relaxation areas that are
aesthetically pleasing and reflect a unique local identity. The atmosphere evokes a
4.10 0.91 High level
sense of enchantment and charm, with an unforgettable natural environment that
leaves a lasting impression - making it an irreplaceable experience compared to other
lodging options.
1.2 The accommodation offers clean and comfortable bedding, along with indoor spaces
that reflect the unique cultural identity and local character of each area. Guests have Very high
the opportunity to engage in friendly conversations with the hosts, who warmly 425 0.70 level
welcome them into their homes.
1.3 The accommodation provides clean and private bathrooms and toilets, equipped )
with eco-friendly and health-conscious amenities made from local natural materials - 4.27 0.71 very high
such as herbal soap, shampoo, and locally crafted containers and utensils. evel
1.4 The accommodation includes relaxing areas and spaces for interactive activities with )
the host, designed to foster creative learning experiences. These may include traditional 4.38 0.74 very high
cooking, dessert-making, handicrafts, and other locally distinctive artisan practices. evel
1.5 The accommodation strictly adheres to the SHA Plus standards, including: 1.Regular
sanitation and disinfection of the premises every hour 2. Temperature checks and )
mandatory wearing of face masks (cloth or surgical) 3. Maintaining a minimum distance 4.36 0.81 very high
of one meter between individuals and 4. 100% COVID-19 vaccination of all household evel
members.
Average 4.27 0.45 Very high
level
2. Facilities and Hygiene Potential
2.1 The homestay owner pays close attention to cleanliness and has upgraded the )
accommodation to align with the “new normal” lifestyle. The establishment strictly 4.21 0.81 very high
follows the SHA Plus standards for health and safety, building confidence among evel
tourists.
2.2 The owner provides well-equipped and fully functional amenities within the
homestay, including essential household items, towels, utensils, tables, and chairs. Very high
These items are thoughtfully designed with local identity in mind and appropriately 432 0.78 level
reflect the community context.
2.3 The owner has officially registered for SHA Plus certification to assure tourists that )
they will receive a pleasant, safe, and hygienic experience throughout their stay in this 4.40 0.68 very high
new-normal community-based lodging. evel
2.4 The homestay is equipped with sanitation tools to prevent the spread of COVID-19,
including thermometers, hand sanitizer gel, and clearly communicated prevention 4.20 0.82 High level
protocols for tourists.
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Table 2. (continued)

Guidelines for Upgrading and Developing Community-Based

Accommodation Businesses in the New Normal Era

Mean

S.D.

Result

2.5 The host is prepared to provide basic first aid and collaborates with the community
to organize a local security watch system to ensure the safety of tourists and their

belongings.

4.19

0.77

High level

Average

4.26

0.52

Very high

level

3. Service and Tourism Activity Potential

3.1 The homestay owner recognizes the importance of providing accommodation
services that meet quality standards, along with organizing creative community-based
tourism activities. High attention is given to cleanliness, hygiene, and strict adherence to

public health measures.

4.25

0.83

Very high

level

3.2 The host offers set menus featuring local cuisine, prepared with a “hot food,
personal spoon” policy. All meals are made from fresh, safe, and organic ingredients,
with strict hygiene standards applied to food containers, drinking water, and all serving

utensils.

4.05

0.91

High level

3.3 Homestay providers have adapted their services to incorporate smartphone-based
technologies, such as online transactions and digital communications, in order to
enhance service speed and quality providing tourists with an improved and modernized

experience.

a.17

0.83

High level

3.4 Creative tourism activities are organized in collaboration with local residents, focusing
on knowledge-sharing, joy, and memorable experiences. At the same time, strict safety
measures are enforced based on social distancing principles, including mask-wearing, the
use of hand sanitizers, and maintaining physical distance during activities to reduce

human contact.

4.08

0.87

High level

3.5 The host keeps accurate visitor records, defines clear service pathways, and increases
the frequency of cleaning and sanitation procedures. These efforts aim to build
confidence and ensure that tourists feel safe while staying in a community-based

accommodation under the new-normal lifestyle.

4.17

0.88

High level

Average

4.14

0.62

High level

4. Management Potential of Identity-Based and Eco-Friendly Accommodation

4.1 As tourism service providers, homestay owners are responsible for maintaining a
welcoming home and fostering an attractive, tourist-friendly community. Tourism
activities must be conducted with care and environmental awareness, aiming to create
positive impacts while minimizing negative effects - such as avoiding pollution, reducing

plastic usage, and contributing to climate change mitigation.

4.14

0.86

High level

4.2 Accommodation management has become more flexible by introducing self-service
models, allowing guests to manage their bookings and check-in processes

independently, enhancing convenience and efficiency.

4.16

0.82

High level
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Table 2. (continued)

Guidelines for Upgrading and Developing Community-Based

Accommodation Businesses in the New Normal Era Mean >0 Result
4.3 Service formats and pricing structures have been adapted to be more flexible,
including the transformation of spaces into co-working areas where guests can work, 4.15 0.84 High level
relax, and enjoy private time maximizing their rest and comfort during their stay.
4.4 The accommodation is managed to preserve local identity and environmental values
by adopting eco-conscious practices, such as energy-saving measures, avoiding intrusion
into natural spaces, offering nature-based guest activities, and constructing rooms with 4.20 0.77 High level
natural materials. Some homestays reflect the cultural identity of the Four Tai Ethnic
Groups of Sisaket through interior design.
4.5 Homestay owners understand the importance of value for money from the tourist’s
perspective, meeting expectations for room size and home-like comfort. They focus on Very high
creating unique experiences while involving local community members in service 4.2 080 level
delivery to enhance authenticity and engagement.
Average 4.18 0.58 | High level
5. Hospitality and Tourist Reception Potential
Very high
5.1 Good hosts demonstrate genuine hospitality by warmly welcoming guests smiling,
being polite, friendly, courteous, and maintaining a neat and clean personal appearance. 4.40 0.r2 evel
5.2 Services are delivered with Thai-style hospitality, emphasizing heartfelt care and Very high
equal treatment for all visitors at all times and in all aspects of their stay. 433 076 level
5.3 A good host must be passionate about service, possess a positive attitude, and enjoy
working in the hospitality field. They should also have sufficient knowledge about the Very high
local area and community features to accurately respond to tourists’ interests and 4.28 078 level
needs.
5.4 High-quality service should emphasize value, safety, and guest satisfaction. Tourists )
should gain enjoyable and memorable experiences while feeling confident in the 4.31 0.75 very high
hygiene and safety standards of the community’s tourism products and services. evel
5.5 Visitors come to relax and enjoy their trip; thus, sufficient outdoor activity areas and
welcoming spaces should be provided. Services should also adapt to minimize physical )
contact for example, maintaining physical distancing while offering immersive, 4.31 0.71 very high
participatory cultural experiences that allow tourists to engage, communicate with the evel
locals, and explore the area’s unique way of life.
Very high
Average 4.32 0.49
level

] a =3
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Table 3. Thai Tourists” Accommodation Preferences for Enhancing the Competitive Capacity of New-Normal

Community-Based Accommodation Businesses.

Strategic Approaches to Strengthen the Competitiveness of
Mean S.D. Result
Community-Based Accommodation in the New Normal Era
1. Upgrade the quality standards of community-based accommodation services to )
deliver positive guest experiences, happiness, and confidence in hygiene and safety 4.29 0.78 Ve{z\/:gh
through tourism products and services.
2. Improve the quality of community tourism products and services based on local 0.6 0.73 Very high
resources and promote sufficient and responsible consumption. . . level
3. Renovate and maintain homestays in compliance with SHA standards and organize Very high
tourism activities that reflect community values while minimizing negative impacts on the | 4.32 0.73 ovel
community and the environment.
4. Capitalize on distinctive cultural and local identity-based attractions, and design Very high
creative tourism activities grounded in learning processes drawn from local wisdom, 4.36 0.74 ovel
traditional skills, arts, and ways of life contributing to sustainable community benefits.
5. Apply digital technology to promote and develop eco-friendly accommodation Very high
businesses while supporting development aligned with the BCG (Bio-Circular-Green) 4.33 0.71 evel
Economic Model for harmonious coexistence with the community and environment.
6. Increase the number of domestic tourists returning to visit communities by focusing on 437 0.73 Very high
value for money, quality, and safety. . . level
7. Encourage collaboration between accommodation providers and local communities to Very high
enhance nearby attractions - such as temples and local eateries - strengthening Sisaket's 4.32 0.73 level
unique tourism identity.
8. Enhance creative value based on local identity, lifestyle, indigenous wisdom, culture, Very high
and history of the four Tai ethnic groups in Sisaket, transforming these elements into 4.42 0.70 ovel
creative tourism activities that lead to community owned tourism destinations.
9. Build community members' capacity through service innovation, such as redesigning Very high
accommodation services beyond expectations for future niche travelers, offering tailored 4.58 0.67 ovel
experiences, and emphasizing sustainability and fair community benefit.
10. Strengthen competitiveness by amplifying local resource advantages and improving Very high
infrastructure, while addressing weaknesses such as pricing and enhancing 4.44 0.66 level
accommodation selling points to optimize visitor spending.
Average 4.37 0.47 very hish
level

371 Table 3. wudn dunuglideyadiulvgfinudadiuieniudesnisiinvesinieuiieavilney

ludminaaziny sunisiudnnnuaiunsanensuisdunsiaugsianinlaeyuewitinl lngsweglusedu
Wnfige Weiasansedeonudn duduusn e wnvinwelinulugusy sewnfAnnsasiuinnssunisusnisiin

lavlval 079 Ysumsusnislminmileanuaianisiionsvavesinvisaiisnaniznguluewian 9andssaunisal

°o v o o A

neulandnsaanusieanis assvtinuaglianudidyiuanudiduresusy waryuyulausyloviograviniieuniu

<
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fAafeegi 4.58 agluszAunniign seswmann fe Anen1mn1sAmUMen nvesin denaduegn 4.44 egluszdu
WINTIFA UABUAUEATIIY AD BNTEAUINATTIUAUAWALUINIITNINSYiBgvasyusudENInASasnY Lazeguy

wuguninensluvieddiu naenaunisuslnneganeiiies denafeegn 4.26 agluszAuiniign aua1su

o

3) nsa¥1edunvugsiafiinlnegurudtluideuianssudeaiieassd sgredaduvasuinugdirnln
Asazinenneldinsau BCG

Mnmslingidoyadenuamitldannisdunivaidsinuaznsaununguivgiidauiiteduiiud
wWhuwne wud1 mswangsiaiwnuuulsnamdlasyurunaius i lnludmiaadasiny fmiauuimsiidy
sruuuazdnaulunsdiiunismeliviunveaasvgia BCG lnsangluiifvesgunmsuazuinnssusduuinigi

ansaaianuuananswttuldegnditu duwnugnsuseniddnaniagiouin

“uagiidnvieuneINauinBnAY ISR U IMTIUTIUTE U
wiisdsldfiwwamendanulunsiaunvinisiiluiuulsvawmdiieguanegnuiiase”

Ban Duan Yai homestay entrepreneur (Interview, 2025)

v [ '

Toyadananagiouliiiuiuesinwesmsiannididudesddsunsesnuuuuumaiesuluugsiad
wnlnegualuitlanlm Welionadestuianusualvesmpieaiiniegeddunasiasugivainsassdsfuguey
INMIFUATIERTRYARALTBIAUBLUEAINNTAAUINTIAULUIAA BCG wagnsiamnuidmung SDGs fidele
oonuuuduuuUssRaiwnlaesusiludnuaeidlmiddlosdussnauddny 5 Ussnns e 1. Sasuimusssuuas
Ussindlvesuiugainnaiaziny aduayunisliumsiausssuiioadsfanssuuazssaunisaiiifiendnual
2. fFFuguMLATgUATIE duaiuuinsTitiunisguainanienarala Wy ensauAIN MINEINTE MIQUALUY

aa v @

594 3. dAaunseysnenadsnukazdwindeu dauasunislonsneinssssumfeg1ediunavanvede

Da

89
4. Facmuuinnssuusnsuugugivaanviesdu sWawngduuunsliuimsinifnasiemaan wu nsunwnulusu

Tngguau n1sanusaiaannatefadiutu 5. GauLInsgIuNIsUINIsmIunaelanamdlnauasiinsgIu SHA

1Y

1ENITAUANNII ANNUABANY WagauLTotiuvetinvewiied fauandlu Figure 1.

Cultural
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Sisaket's Four
Tai Ethnic

Standard and Health and
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Home Stay 9
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04 ‘ Innovation and
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Practices

Figure 1. A Prototype Community-Based Accommodation Business for Sustainable

Competitiveness in Tourism and the Creative Economy
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1) mMsAnwdngn LAz UTUNYB IR nsgusUTANLS A InAI ANy

nsfnudngamuazuIunvesgsnainnlaeyusunAnugarlnludminadasiny azvioufenngiuves
uiausssu (Cultural Capital) uaz Mudsas (Social Capital) ifidnsa AN UM svionAsNTaisassd
(Creative Tourism) 8 96s8u TnglanziiloudazyusuiiiondnwainenAnusilaaisiu 1wy dvmeusivessniee
MsdnamuYeIrIaT MIkARALFLUYEIY@E WazUssimdliynunamiuresyilns dsenunsasesendy
nanAusiLazAanssueaisassalanainrane egslsiniy dnenmsenandundyiu anuiimedslasaaing
(Structural Challenges) lgiin aulainsens1ufdsia (Digital Readiness) Tunsiinfsmaineeulaiias inanosu
OTA (Online Travel Agency) 53u89n15ut et uaINARNLGMdiv8 (Global Competition) Weluseuiesdunas
swdulan wagnmsneayaansidvinuglumsdnnisiinuaznisuinsegnsdonntn

nsianlumafiinyusumdnusvesrdazinydssududeshuiunisegisysannsmuuuimses BCG
Economy Model lagiae Bio Economy fe nisld¥agiuaingusu iy omnsiiuiu ayulnsifioguamm wazdi
Suv3eiiaeusndnualynfiug Circular Economy fe nseenuuuiiinuasfanssuliAnmslinineinsdiogg
ANAT WU N5l TaneTIYIARaZN1TUTMIIANSvLluYNYY WAy Green Economy AB N150YSNYNSNEINS
533 19U 1 U1 e mansumsduaiiliiiinduiinsteduanden n1siesigdann Table 1. Ssagiiou
Tnguuiipuminensmseaiisaunadla uinrmiendiassairediunndieiu wu veguruddlaldfunis
Susonnnsgiulanang veauduinsinvieadien vdevanguinamariviesiu meiauluinagsiadensiansan
ANSLESUAINANINTANIINTHY T UDE 98 U (Sustainable Competitiveness) AN3LUIAAYDY Porter (1990) 1oy
wiunsadegaeuiiddunnyuneiausssakauiuuianssuuing laednisinusnisassuneanuazenna

v

dumsiazimuzaniisselusesiuinvesneifuibouldnaenisl nan1siduausaeiusenalans Figure 2.

Bioeconomy: Promoting and Creating Tourism
Value through the Four Tai Ethnie Groups of
Sisakel Province

Circular Economy and the Crealive Economic
Value Addition in Tourism Products and Services
(The Four Tai Ethnic Homestays in Sisaket
Provinee)

Green Economy: Enhaneing the Competitiveness of
Tourism Products and Serviees through
Innovation and Loecal Wisdom with a Commitment
(o Environmental Sustainability

2 Co b

Figure 2. BCG Model
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U adda Y a

Mlalemalviinviesfiealdious Taunuwazainuanigdannnsdudaiitdiniesdiy nan1sifeasandesiv

WWIAA Creative Tourism (Richards & Raymond, 2000) Mtun1siid@iusinvesinieaiienlufanssuassassaa

£ @

WNEIVBINUID

o

AUBIIY, LWAA Cultural Capital (Bourdieu, 1986) ﬁ%iﬁt,ﬁuﬁaﬁﬂaﬂwwmamuma‘i’muﬁiiﬂums
LLUaaL"fJuadaﬁmwmwgﬁmammﬁm Sustainable Competitiveness (Porter & Schwab, 2008) fgaspus iy
Tumsaunrnuamsalunsudeduiilivhatssnngumedieuuasdsuandouvosuoy Gsauvimedslasiaing
Digital Disruption waznisudsdulussuuiaswgialan uiaudesnisvesinviouiivarediinlneyuruazoylu
sefugann wignavnssufiinlugusundufeandgyausimedidds 2 Usenis 18w Digital Disruption
mawdsuulamgnssutnvieaiieannunanlesufdsia 1y n159esiWns1u OTAs (Online Travel Agencies)
153331 YouTube uag TikTok g uszneumsluguvudedssimuinuediva uazszuun1sdnnisuuuile
DTN 19U SrUUTITERUeaulal N1TUININITI0Y waznsratneaulall Msudstuseaulan (Global Competition)
nsiitnviefisrausaFeuiisunea auammuazUsyaunsalvesiiiniussma vieufudluussinadiioutu

liguyuRpgnmuIusnanual wasUssaumsaiianizilidlasaenideuiuuls Wy AanssudeTuusssuves

o

WARUFALIW N3 mnsiiuduTudud e Mswinayulnsiuiiu vsouduaisnIsuasuasNIAava LYY

aey JwamITedliiuianuiesnmsvesinvesiisidenndasiunistuindaununseu BCG Model sa1unsn

o

Aasgailalu 3 {4 fadl (1) Bio Economy msldingAvainsssuvinilluviosdu wu ayulnslunisudnay wyuy
winwedluviesin vseingAuduridluemnsviesiu FeinveuneilvinzuuuaiudrAgluszdugnn (2) Circular
Economy UuaAnn15ldmsnenseeesamen Wy nsanussiinaledansssund nsidagldudinduun Tdlvl

msanveznanann Jeazviouludaauanisiaufinnlmdulinsiudaandeu (3) Green Economy n13ARTSANA

'
o = 1 a

pgnliIndfinsadundey Wy n1sann1sUdesasuou Mmsldndsnuuatering nMsdnnanssuilignasssuid

Wiy iudegesuiaveu Felasuanuaulageannduinvesiiersulul Tuilanunduasiziandeyalu Table 2

'
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aerUsENav 5 Au lowA Nsdeusuediteusu Amnulasnde queude Aanssuasneassn waen1slinsnensagng
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o o

gediu nieunsmanisliyuruaunsaiauiuumienisiansiinlinevauesienszualanluga Next-Normal
Anumedadlduanisuuunadgnasimsedaniiniesusuliayenn winen1suTudewisan uasiniuiesd

ANuFvesguruliasaaiassAuinisiiasisssaunisal Tanunnewavdsdu Feasdrlugnmsiuia

Y a

ANNENTAtUNITUYITY wavasiganglnivesnsvieaiisilesyuvuluiminasasinyet 1wt

3) dunuugsiaiwnlaeyusudnlmidssuianssudeaiassdegnedsuvasnanugauinlnasazing
melinsau BCG

nanseduauiamufuLuugsifiinlasyuvunAiug dwilvludmiaasasiny azvieulsiifuiy
nswaulenandlugalnlsndudondeulostuuiunlaniiudsuuiasesasnda sisludanelulad wsvgha
uazmusssu Instamzausimieann Digital Disruption waw Global Competition fidswaliguuuunsvioadios

AoaUTudigaiuasieassd 938U uavuanansegelisnanual (Richards & Raymond, 2000; Hausler & Strasdas,
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2002) Funuulavamdiiauntuluaded Telailfdufosiinuifenalnaisassdiiysannmuiausss (Cultural
Capital) Wiukuafn Creative Tourism waz Sustainable Competitiveness idalonaliinvioaiiefidusu
TufanssuBsinusssn swwaselszaunisallml o LLazLﬁmmmL‘mﬁu?ﬁmﬁﬁuﬁ:aemﬁﬂ%& (UNESCO, 2006;
Waitt & Gibson, 2009) §3n15y5041n15 BCG Model ﬁunui’wuﬁﬁumﬁﬁuﬂﬁgﬂLtuuqiﬁaﬁﬁﬂimm;mwf dzviou
nsysANNIINTaY BCG agaidiuszuu #o Bio Economy Timinennstannluiiudl 1wy auulwsviosiu fvdunid
fngAvotmsfiuiy unfingadwiuuinsisn e1ms wagAansmuguaduniag Circular Economy Lunnsld
n3wgnsesuduan 1y st anuideliuiluAaluvedfluleuand nseenuuuAansaufianyszuaswanafn
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@133 (Participatory Knowledge Management) (Gretzel et al.,, 2015) a1ndeyauarn1siaseinuinguszasd
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Figure 3. Ten Critical Success Factors for Creating a Prototype Community Homestay Business
Representing the Four Tai Ethnic Groups in Sisaket

Source: Researcher(s)
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